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Quo Vadis

WHITHER FURNISHING DESIGN MADE IN ITALY?

With Milan's Salone Internazionale del Mobile upon us, it's always a good time to take the pulse of Halian design. What
that actually means these days is open to debate and interpretation - you don’t have to have espresso running through

your veins to get it. Talk of globalisation aside, this idiosyncratic country still produces the benchmark design event and is

more than just the spiritual home of many established and emerging designers. DAMn® pinned down some of the leading
members of the country’s design community and asked for their diagnosis.

Text by Virginio Briatore
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1. How do you rate Italian design today, up or down?
2. Why are there ever fewer lalian designers in the recent history of italian furniture?
3. Do you feel that in future italy will manage to maintain a leading position

in the furnishing sector? And why?

Massimo Morozzi - designer, architect,
art director of Edra

1. If design means projects we've been dead for a while! The Halian
peoject went out at least 10 years back. If you mean the design system
it's doing fine, in fact it's very strong. If you think of the other fairs ~ Paris,
Cologne - they're minor league, whilo the Salone s the big time.

2. The home system is a phenomenon that ltalians are designing less and
less, but 1 feel this is a big step forward. A lot of countries still have a prob
lem with ‘national design’, we dort. Starck is a part of Italian design; he's an
important ingredient. All the “foreigners’ who work here bring new energies.
The new italian designers, those who've studied design, are going through a transitional phase; they

excel only in small objects, We've seen the end of that way of designing the home that was significant)
created by architects, or rather by architects, as Vico Magistratti said, who came from the classical licel
{schoots] and had training in the humanities behind them

3. maly's success is based on a special 9ppeoach to production (and communication) which is fortunately not
reproducible. Thers is no such thing as a Gucal or Ferragamo production faciity and there's no point in build-
ing factories and filing them with the sama machinery... To produce that kind of quality it takes the provincs of
Arezzo; knowledge of working with leather and metals that's been present in the territory for hundreds of years

Marco Semlunga-mmmm
at the head of Serralunga

1. Black or white? I'd say the truth is found in endiess shades of greys. Of course
there arm kwpe numbers of firms that are flourishing, active and ‘unassaitable’
Likn fifo, the history of Ralian design is not a point but a path, and some stretches
are uphill, grueling. Our strength is 10 be found in a background no one else has.

2. The fifty-year-olds, from Cibic to Lissoni, are incomparable; they’re out-
standing. The younger designers want to hog the imelight; thay want instant
success, Thay lack the technical groundwork and the humility to work with
businesses. Antonio Citterio worked with firms for 20 years before emerging
as & great designer. They need to overhaul their values: less communication, a fuller study of the materi-
ais and o closer rapport with businesses. | enjoy measuring myself with other cultures. | make vases and
1 abways wonder how this ancient object Is conceived in different places around the workd.

3. I'm afraid new firms or old will start producing abroad. It would be a problem because then we'd lose
our home-grown skiis, Our strong point is the extended network of craftsmen and small manufacturers
The sole risk is we'll kill them off by relocating production
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Moroso: Naneok.

Moruso: Principessa.

Morosa: Fiordrelas

Little Atbert

Gregorio Spini - founder of Kundalini

Kendalini: Aryss Spot,
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Francesco Binfaré - designer, art director at Cassina
from 1969 to 1990

1. In a way we're going steadily downhill. Forty years ago, when |t bagan, there
wore only a fow of us and thero was a lot 10 be done, things were in ferment
businesses were reconverting, they tried to experiment with new forms of pro-
duction and expression, This called for creative action with a strong ideologl-
cal, conceptual content. The idea was to create an ‘avant-garde movement
around design, just as had happened in art, Today, businesses seem more o
entated 1o markating. \What counts is what sells, what's m fashion. There's less
culture and more style. Today designors are neither more nor less than stylists
They no longer work on the process but only on the definition of the aesthetic

2. 1 don't know, and 1 I'm not sure it's really true.

3. Italy was and will always be the centra of fumishing design. Simply bacause ltaly has the firms, the
most important ones, the ones all designers around the world want to work with, the ones that count
and that have created the history of design. taly will always be a dynamic melting point of businesses
and creatives capable of culture,

Carlo Urbinati - architect, founder of Foscarini
with Alessandro Vecchiato

1. Up. talian design is bound to gain ground for various reasons. Italy is an in-
exhaustible forcing ground for ideas, trends and developments and everyone
who works in the sector meets here. alian design & a system, a phiosophy, a
series of actions that involve a large number of peoplo and it exists only in Italy.

2. With giobalisation in full fiow, | don't know how far It makes sense 10 talk
about foreign or tallan designers. Foscarini, for example, never even raises
the issue, because if they work in Maly or for Itatian businesses, they're all a
bit Malian. As far as we're concerned Marc Sadier is italian. Ingo Maurer is a
gift to humanity, not a single country. We never look at passports but the value of a project. its feasibility,
Its coherence with the brand,

3. My feeling is a Jot of firms are working a Jot more o the brand that the product and there's loss will-
ingness to invest in innovation. This could be a risk because it might lead to a falling off in quality and a
serios of products without much stuffing. so o speak
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MDF: Bora Bora, (top and above leff)
modular seating system designed by

P. Cazzaniga and A. Munteanu derives
its shape from nature, specifically from
an atoll. Bora Bora is the domestic

atoll, as in nature it separates the
internal space from the rest, creating an
independent area with its own focus

MODF: Baobab, (right) designed by
Xavier Lust. Like the tree it gets its
inspiration from, Baobab aims to liven
up the landscape with its unusual
shape. The design is made of Ecotek,
a compound of minerals and polyester
that is completely recyclable.
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Bruno Fattorini - honorary president and art director of MDF

1. We have to distinguish whether Italian design means everything produced by
furniture manufacturers or we mean a qualitative and quantitative assessment
of Italian designers. In the first case the Italian furnishing industry is clearly the
world leader, thanks to its ability to produce innovation and do technological re-
search, which means it can develop complex and difficult projects. In the second
case I'd say that the world of ideas is more international and | believe the contri-
bution of Italian designers, some of them especially renowned, is substantial.

2. It's natural for international designers to appear alongside Italians. But |
don't feel they're dominant.

3. | believe that Italy, through the abilities of its industry and its production system, will succeed in keep-
ing its current leadership. Its medium-sized and small businesses, typical of the Italian system, are natu-
rally responsive to appraising creativity and they tend to develop it by investing in research. #

www.edra.com, www.serralunga.com, www.moroso.it, www.kundalini.it, www.cassina.com, www.foscarini.com,
www.www.mdfitalia.it



