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In the

Italian lighting manufacturer
Artemide becomes a public
company next October. Virginio
Briatore visits its owner Ermesto
Gismondi in Milan and shines a
light on the reasons for its success

AHTEMIDE is an instibation in the history of
Ttalian pxl Oiebiober it will be listed as
¥ on the stock market. As with
IpcEnses, it s Eargely nan by one
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thi Eclizes bedside lanp by Vico Magistreni,
winner of the Compasso o U, the most prest-
s ltalian design award

Theese five models, together with anodber 13,
all designed in the 1960s, were re-released as
rerw wlitions in LTEEE, urler the hesding Modem
Claz=ic, attaining the status of cult ohjects,
(hher Artemide desizn history milestones: fea
tune im mizsenm collactions nclude the Aggne
b mrunaded by Exnceo hari and Caiancario Fassin,
the totemic Callimaco MNoor lamp by Efone
0lisass, and above all the best-selling “desk
lamnps": Tizio by Richard Sapper amd Todomeo
'b-:p Michebe De Loccha and Glamcarho Fassina

The Tolomeo lamp dates back to 1880
Appropriately encwgh, it was around then that
Artemdde embarked an A strategie transfonma-
tion, From an [alian company which spe-
cilizsed in “home systems”, it became 2 leading
intermational player in the lighting sector, poo-
dhucing n Nl minge of prodacts, which wernes cons
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eeivied a8 “Human Light™, This is im effect,
Arembde’s ethos, o create an inelligsnt Eighs,
coneeved for specific “|life conbexis io be oom:
arest] woith dilTessnt “li@ht contexls .

Artemide's corporate headquoarters are in
Pregoana Milamese, nine miles from the centre
of Milan. In the rmther bleak landseape of the
lalian fMatland, devastated by industrial, com-
meereial and residential constrmction, where
unbridled speculation has mun freely doe o
administrative incompetence and cormption,
e ArtemnSde guarters stinds oul for ils urniqes
seiing Un one side 5 a long avenge of roses,
while o the otlsr, a meadow inhabited by a
numbser of animals. including some beautifol
donkeys, Apparently, the first of the herd was
rescned from (ks crsel fabe as & pack animal by
the engineer himself, Glsmordi purchased the
beast while he was on ane of his sailing jmmts
tin thar Aeindinm Dslireds near Sicily and brought it
bnck 1o Alilan.

PROFILE

VB: In terms of the company and its strafegy,
what are the most inportant past episodes?
EG: The day we started on 11 January 1960, and
then 1971, when Sergho Mazza gave up his shane
in the finm. For 30 years our polkey has been
based o the conquest of markets, on due ongan-
isation off an export nefwork composed of com-
panies we own, under the pamse Artemdde We
naw have 12 such companies in 12 differsnt
couniries, and each of them his made an effor
1o fit inda the kocal comtext, We have neneased
the number of our design contacts, in an
aftempd 1o b mbermational in terms of names,
bt 1ealian in terms of style - a clear, bt delicabe
rusllomn, almost a marriage between the designer
and the company, which has been possible
Bescase of my direct involvement as a filter,
We have gradually expanded our range of
products, getting involved in lighting for the
workplace, and thin for architecterne and the
city. [t's af this polnt that we beammil a lessan that
is hetter expressed in Milasese dialect: “Offelé
i il &8 mesté”, Translated in English this means
that everyane shoubd ds what they ane best al
Nahetdy can dio everything. Even if vou bave the
techindesl means to achieve specess ina |_|a,|-.|]-
kel sector, vou also need another mentality.
VB: 1= this when vou began to acquine spe-
cialised comronies?
EG: Yes, to contimee growing in a mome exeit-
i way, i 15665 v Badaght the French compamy
Megalit, which specialises in Lghting for the
office. This was a very good choboe, thanks io
the quealicy of febrlestion, design, and the open-
s of the personnel. The following year we
nequired the German fimm D@ Licht, repnowned
fior its expertise in the fiedd of owtdear lighting.
Afrer all, what did we know abaut malerials
that can withstand acid rain? Actally, what we
have done k= to soquine the kmow-haw ol ocher
oo pankes and cultures. Today, thanks to this
viery “Gemman”, precise, obstinate fctony, abong
with our gentler towch and passion for our
wark, wie are creating a range of innomtive
prctuciz degigraed by Michebe De Luschi, Nar-
man Foster, Ialo Bota, Umbecto Biva and the
(ierman designer hlaus Begasse,
VB: So could we say that today Amembde is a
trec of compandies, exch with WS own expentise
residential, workplace, the arban envinosment®
EiGz: The real sitaatbon is more comples, b
that st nbouit sums it up. W also have other
prodaction fcilities in Hangary, the Czech
epubdic, the LS, but obviously we have opled
fior . ralsovalisatbon. Toclay e are e man
Enetorie=s desigridd for manufscinrnng, aquippsed
wilh numerical coniral echnologies bo o
tee quealicy, which operate under our Fuslance,
Wi comrol the entire process. Anemide i the
mather company and makes the decisbons
reganding sirategy, design and image. 'We have
a further sub-=division of responsibilities p

4]



inaide the company: the architect Carlotta [e
Bewvilacqua is nesponsible for concepts, ovemll
vision and commwrication, while 1 handle prod
uits fnd research amd development. [ feel very
ooffident in this area today, becanse we now
have three specialized divisions,

VB 1% voiir alsjed

*tive 1o bring design culture
into siuations where, until mow, the parumieters
heree been purely techpdeal in nagure?

Ed: Yos. Wie've asked ourselves what we could
di in that =0t of market. In our main sector,
thad of lightieg fox th A b b s Wl
buys the produoct, while in the ather sectors
thereis a |'|rnl'1'-.¢.-='.r!-11r|.'l NP responsihoe (of
neaking chodees, AL this point we peed (O make
an el i I:I'l""\-ll:lll-'rl'-l'l-\.l-'l!lll {=or-makers. o

POCEE |-|'II-'| halnneo hEdwoes 1!||' LR Lt

parsms ders of efficlen W, (Ol ak ||'|I_l.'_|||l:|E||_-.' anil
price with the ffth, bess tangible but decisive
value element: desiEn It's a clear trend and we
CAN S6e That the other companies, ke A
'!II'! e ¥ ::||;:: I:l A SR ': U

VH: Which prodiect is the Mggest souance ol
e Lo Artepuce?

Ei: The Tol oo SyEIe 18 our beading ||r|r|-
uct inan overall consoliklated balance, for 2000
of §i8m

¥ Bz Whiy bave you deckled to go pubdic and be
B=tedd on the shock market? [s this a signal of a
&S| ble shareholder reorganisation’

Ei: That's out of the guestion. I've been the
owner of Artembde from the beginming. andd
Chat s gl goumg 0o change. InUctober, we ll be
I=tod on thee stoe s mearket bocanse we want o

Erow, Lo make iwveslimenls, Lo malnlan amd
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Top left: Tizko
Titambum table lamp by
Richard Sapper;
Above: Boalum 8m
serpentine lamp by
Livio Castigliond and
Piero Frattini for
Modoern Classic line;
Left: Tolameo Video
table lamps by

i Dy Lisgchi s

arlg Farssing

l|""\l:|'|.'|l'.-I| A |'||I|I'J|I|I-"'I'i'\-i'|1 il I-||,||;I 100 SVEieins
and develr ik et miew sales et work, Chur i 1] s
tive gocs boyond the sale of products toward
ihir male ol services. We want o reale spacille
lighting prajects equipped with softwarne, or
with presence detectors, Lighting that can
change in keeping with circumstanees, offering
varinble atmasphere for indivddual or collective
users, wilapting bo varinble contexi=, To o this
W are focusing on & nefwork of exelusiae ot
Iets; & the moment we alreddy have 22
Aortermide shops in the mesin nterradional aneas,
I iang 1w i London

Hecenily we argamised (e ouatlsl in Paris,
wlhich B an Inveresting model. Aayold "hoted par-
tcwler” with prostects for the borme om the Tt
Mmor, thee techideal ||:.:.'|I|| vt (ciares. on e see-
ool whibe tl ,-rl~.|||“.r--u-| i'\‘ fi iF AFNITNG COrses

ared thee top Moor contains the design studios

S0 Ee pew fieenEure of ArteEmsls fes bEgun
Irs ke concepl of "thinking ahsot ||_|:||I: LM DS
of hiaman nesids rather than those of the space”,
lises through its designs. Surprisingly, it's the
CONSAMers who wave suggested (o Artemide
how 1o broaden the use of popular lamps such
X5 T|,l.|n:|-.\,"::||:| TI |I-|:-| TG, Ly vedd i|'||| |.P|||:, 5 S
pledesk lamgps, they have incresstngly been wsed

T restauTamns bars amd hidals. S0 ConsSunsers
have the last word, bot so does the ENEIneer
“The most beaumtifial Hghit I've ever experienced
4 e Hght | make by dragimng my uanderwear
over e orred Bamps 1 always [ oo Uee bagd-
slde tabdes in histeds, sayvs Glsmond [ |
|}
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